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PROJECT STATEMENT

Can a town's changing food culture provide a new identity for its future?
When the unique food feature is fading away, and the retail shops struggle
to survive, what are the new retail models for the future?

Like most other traditional towns in the UK, Northampton's traditional food
culture has been forgotten and lost by locals and replaced by countless fast-
food restaurants and exotic food cultures in the high street.

With many retail stores struggling to survive in the town centre, the project
seeks to explore Northampton's changing identity through food and provide
bookable dining spaces inside local shops, which the local community can
use for parties, celebrations and social gatherings.

Whilst local people will be able to explore and celebrate their local food
identity; local business owners will have the opportunity to adapt traditional
retail business models to involve more diverse uses of space and income
generation.



SITE PLAN

Northampton Town Centre

_______________

Cultural Art

Residential

Mix-Used

Park

Water



PHOTOGRAPHIC SITE SURVEY

Vacant Shops For Sale In Northampton Town Centre
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SITE ANALYSIS

Public Events in Northampton

food & drink art I community event
festival 36% O
26%  food & drink

r— - - - - - - - —ar - - - - - — — — ir — — — — — — — — — 7
| N [ |
| Il — i | ‘4%
| N [ |
| P events in 2018 i P events in 2019 : events in 2020 | \
L - - - - - - - - Jr - - - - - - - - - Jv - - - - - - - __— __— 8%

community events

26%

Reference:
WEST NORTHAMPTONSHIRE COUNCIL,Event, [online] https://www.northampton.gov.uk/events/200241/events [accessed 16 May 2021]



SITE ANALYSIS

Resturants in Northampton Town Centre

Day Time Restaurant

(open £10:00-16: 00)

- There are 70% of resturants in analyzed site are open
in day time.

- Most are fast food resturants.

Night Time Restaurant
(open 16:00-midnight)

- There are 30% resturants in analyzed site open at
night

- Mainly offering non English cuisine.

»

SCALE: 1:3500




LOCAL INTELLIGENCE INSIGHTS

Resturants in Northampton Town Centre

PAPA JOHNS)

BETTER INGREDIENTS.

BETTER PIZZA.

PIZZ*&
EXPRESS

9 T i
= -

1 18 SO0
ic Indian Cuisine in
Northampton

BURGERKING | nig g gy




LOCAL INTELLIGENCE INSIGHTS

Resturants in Northampton Town Centre

jg;iir'.?re -_-i

| | | 53% |

| | Fast food | |

The type of resfaurants are mainly fast food. day time opening
- - - - - - - _ _— _ - - L

B - N\ N
A 9% 11% 1%

| There are 47 resturants in the analyzed site. 17 restaturants offer non British cuisine, only one does.

Types of Resturants

| N 2~
| National Cuisine v

367%

Foreign

British

evening opening

\

Restaturants

opening at all times

9%

= 1 E31 N



LOCAL INTELLIGENCE INSIGHTS

200 Year Old Northamptonshire Sauce Recipe

The family
bringing back
Northamptonshire's
most famous
condiment...

The sauce - which is also spicy
- was originally created by their
ancestor Philadelphus Jeyes -
and sold in his chemist shop in

 Museum keeps the
name of leyes alive

Northampton.
iamim

St —— nmw.ﬂm-m-.mh .-.""'.‘..“.‘.-"""‘u' rimrs i Almost 200 years later the
*“"‘,"‘""“':” o e the | Tha R viRar Jun W e b o R family now has a shop and cafe
laismy CR TR LT Mha b - 7
- Vs s Apmilad w adwe | | B i ﬂ . .
ruﬁ::mim”n“ dboglag — dein, il o '-ﬁ'i.-“"“""*#h""" " in Earls Barton that Georgina
byt et e e T e L L

s Lt o T RO R Jeyes originally established as

Wl dath irs I'n e prwshied. e B ol Bl wily T ]
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ke L b ey et T L e ol g S e e a pharmacy with her husband
e e LI, T TUET - i R ;“_;,""H_":*",.',",:,',',_"", _S . David in the 1980s.

Tie dym lriner i Marmaer LS BRARSIECIT SO e e a8 e I B 5 A ORTHAM 1...: {ﬂ'.',"p "’ Y imparts

r”r:‘}'ﬁ'ﬂ:‘.“:ﬂ‘rﬂl '-:: I:I:II-r lv:ﬂ#lin"-huln ol Vilaps P e Illrnlll-ll Wial

N~y T T L D NANU u1s! e all kinds of Meat, 1 And now the family has decided
"I'I".-'.'iril' "m"-'l"ﬂ E'-:_:rmﬂ- rimd g e E."‘"'u:'“{u e e . e UalLe, Soul _ : and by its tonic to recreate the historic sauce
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Reference:

.l.‘.'l ITV,'Sauce Materials the Family Bringing Back

h m Northamptonshires Most Famous Condiment',

. m m ITV News [online] é October 2020 https://
. www.itv.com/news/anglia/2020-10-06/
sauce-materials-the-family-bringing-

: ;mm‘ back-northamptonshires-most-famous-
B - condiment[accessed 16 May 2021]

I i it ek (AR Socberg opEmy i

Advert For Jeyes's Northamptonshire Sauce Circa 1835

Reference:
lan Gallagher,'Museum Keeps The Names of Jeyes Alive’, Northams Evening Telegraph, (6 November 201 1)[accessed 16 May 2021]



LOCAL INTELLIGENCE INSIGHTS

Without an Oven in the Past 2

Mill Bridge, Kingsthorpe

Without an oven it was not possible to roast food at home so anything that had
to be cooked this way would be taken to the local baker, who for a small fee would
put it in his oven. On a Sunday when he would not be baking bread the baker would
still fire up his ovens, and people would bring him their various meals in the
morning before going to church. These were collected after the service, hot and
ready to eat. Typically it was the job of the children to ‘run along to the bakers’
while the adults walked leisurely homewards, and heaven help the child who
dropped the dish, or brought home the wrong one.

Without an oven it
was not possible to
roast food at home so
anything that had to be
cooked this way would
be taken to the lacal

baker... "

Reference:
lan Andrews, 'Traditonal Northampton Recipes, Food, Drink And Lore' (W.D.Wharton,2000),p.14

Light the oven, bake the dough.

Husband pays baker to roast the food.

Wife hands dinner over to her husband.

It's children’s job to ‘run along to the bakers'.

11



CURRENT HOUSING: SHRINKING

Housing Shrinking In Northampton - No Dining Space

Northampton Single People Population Housing Benefit Claimants In The Private Rent Sector In Northampton

4+bed 4% bedsits 23%

3bed 13%

80000

60000 T

40000 F

20000
1bed 24%

2001 2006 2011 2016 2021 2026
2bed 36%

Reference:
Nigel Moore, "West Northamptonshire Strategic Housing Market Assessment 2009' (Opinion Research Services,2010),p.106



GLOBAL INTELLIGENCE

Create a Dish For a Town

] |
Create A Signiture Menu For The Town.

"' Food innovator Simon Preston visits a UK town and ,with local chefs, creates a new signature dish for that
town, insipired by local anecdotes, insights and ingredients."

Reference:
BBC SOUNDS, 'The Town Is The Menu',BBC SOUNDS [online] 14 April 2014 https://www.bbc.co.uk/sounds/series/b0490hzy [accessed 16 May 2021]

13



GLOBAL INTELLIGENCE

Pale Blue Door Resturant

Reference:
Tony Hornecker,'Work-The Pale Blue Door',Tony Hornecker [online] https://tonyhornecker.com/work/the-pale-blue-door/ [accessed 16 May 2021]

Pale Blue Door :

Come And Enjoy Dinner At My Home I

"Artist and set designer Tony Hornecker stores abandoned sets, kitschy
detritus, or as he puts it, ‘the innards of his soul’; the combined effect
makes it one of the most visually arresting places for dinner we can

think of.

However, the incredible surroundings are only the stage for the
theatrics ahead - supper clubs and private dining events with a
difference.

Service is led by drag and cabaret acts that bring ribald, raucous
energy fo proceedings."

14



CONCEPT COLLAGE

The town Is The Menu




LOCAL INTELLIGENCE INSIGHTS

Traditional Northampton Recipies

Traditonal Northampton Recipes, Food, Drink And Lore'by lan Andrews published in 2000 Doing Food Experiments

Reference:
lan Andrews, 'Traditonal Northampton Recipes, Food, Drink And Lore' (W.D.Wharton,2000)

16



LOCAL INTELLIGENCE INSIGHTS

Traditional Northampton Recipies

Ingredients:

a little dripping

3409 boiled bacon
115g plain flour

pinch of salf

2 eggs

280ml milk

freshly ground black

pepper

Bake Pudden

From:
Sainsbury's
Sainsbury's
Sainsbury's
Whole food
M&S

M&S
Sainsbury's

Origin:
UK

UK

UK
Portugal
UK

UK

UK

17



LOCAL INTELLIGENCE INSIGHTS

Traditional Northampton Recipies

Thrummety
Ingredients: From:
859 pearl barley China
570ml water kitchen
554 raisins M&S
pinch of ground Sainsbury’s
nutmeg M&S

420ml milk

Origin:

Songyuan City,Jilin
Province,China

UK

More than one country
More than one country

UK

18



LOCAL INTELLIGENCE INSIGHTS

Traditional Northampton Recipies

Poor Man's Goose

Ingredients: From: Origin:

1.1kg potatoes Sainsbury’s More than one country
450g Pig’s Frylliver) Sainsbury’s UK

1 large onion Sainsbury’s More than one country
Pepper Sainsbury’s UK

Salt Whole food Portugall

1 teaspoon of finly
chopped sage leaves Waitrose More than one country




NARRATIVE STORYBOARD

someﬂ'\lr;zj together
at home

T L
Il;
i 100 YEARS AGO...

Can you help me
cook this dish, please?

/7 This is & traditonal

Northameton dish <
caled “Poor man's goose’ /&
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NARRATIVE STORYBOARD

Fast Food Outlets Dominate The High Street

=

A ok, Let me see,.

~ag!
E

Dad, \m hunﬁrtj.



NARRATIVE STORYBOARD

Fast Food Outlets Dominate The High Street

Oriental Dragon {542 K@ &

22



NARRATIVE STORYBOARD

Let's Eat Healthier

How about we cook
some’rh'\r;j ’ro&@_’rher
at home ¢

23



NARRATIVE STORYBOARD

How We Get Food

ON THEIR WAY HOME

24



NARRATIVE STORYBOARD

Life Without An Oven 100 Years Ago

gm&ﬁ i _

100 YEARS AGO...

L W %
 e—

% - Lorans
= ——

— e
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NARRATIVE STORYBOARD

Baker's Life/Home




NARRATIVE STORYBOARD

Let's Start Cooking!

v This potato

comes £rom ..

27



NARRATIVE STORYBOARD

Behind The Recipie

what are 5

we eating?

IN THE BEDROOM

This is a traditonal
Mor‘rham(o‘ron dish
caled "Poor man's \c}ooe,e\|

«

28



NARRATIVE STORYBOARD

Interesting Story & Fascinating Book!

29



NARRATIVE STORYBOARD

Northamptonshire Sauce/How to have a party?

Try some ot m |

sweetheart,

JEYES'S
NORTHAMPTONSHIRE
SAUCE

Dad, Can i invite rny
{riends over to
try fhis ¢

@~+ have d’\@

30



NARRATIVE STORYBOARD

Vacant Unit/Interesting Stores

vacant shop inside the
shoP\oinS centre or m

favourite cotfee shoP...

TATTOO SHOP ‘

31



NARRATIVE STORYBOARD

Concept Ideas

THETOWN (O TRETOWN -
IS THE MEUE g *HE MEVE ©F Town

(S THE (v
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SITE SURVEY

............




SITE SURVEY

Ground Floor Plan

1. waiting area

2. shared tattoo room
3. counter

4. storage

5. toilet

———————————————————— »  Circulation

up

34



SITE PHOTOGRAPHIC SURVEY
Building Exteriors

Gold St =
A el
T b

Site

1 .the left view of the site
2 the left road in front of the site

3.the right view of the site

4 the right opposit view of the road
5.the left view of the road

6.the opposit view of the site

35



When Dining Meets Tattoo Shop

CONCEPT COLLAGE

36



CONCEPT COLLAGE

When Dining Meets Butcher's Shop

37



CONCEPT IDEA

Concept Diagram

NORTHAMPTON TOWN —

collect food

food, furniture components
filled in the van

@

[ TATTO00 ) :

.....

",  NORTHAMPTON .

a Pop-up resturant

local businesses, shops

NO chains



PRECEDENT STUDIES

Ridley's Resturant

We Were Playing With The Normal Etiquette Of How You Share A Meal.

el

!
\!
i

Innovate a new experience to atfract customers

» l /r;///le

COO} meals I/\\
cooked meals

a4 Ny

vertical transformition .

raw food

raw food

In order to gather people, the restaurant had to be very attractive. The pop up architecture of
the restaurant; the gap in the middle of the table through with you can see how your meal is
prepared; the raised platform table; the social environment; the delicious meals; and the views,

became the restaurant into incredible place for all people.

Suzanne O'Connell, ‘A lot of what we do is about testing public space"— Suzanne O'Connell of The Decorators’, Dezeen,[online] https://www.dezeen.com/2013/01/18/suzanne-oconnell-the-decorators-

designed-in-hackney-day-movie/[accessed 5 May 2021]




PRCEDENT STUDY

The Superkilen Park By BIG

Miscellaneous Street Furniture From 60
Different Nations.

Superkilen is a park that supports diversity. It is a world exhibition
of furniture and everyday objects from all over the world, including
benches, lampposts, trash cans and plants

Amy Frearson, ‘Superkilen by BIG, Topotek1 and Superflex’, Dezeen, [online] https://www.dezeen.com/2012/10/24/superkilen-park-by-big-topotek 1-and-superflex/[accessed 5 May 2021]
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PROGRAME RESEARCH

Three Main Food Culture In Northampton

NORTHAMPTON CHANGING IDENTITY THROUGH THE YEARS

3 Main Non-British Food Culture

________________________________________

______________________________________________________________________

Chinese Social Cooking

Other:2%

® Indian Scared Ritual

] ]
Almost All British 98% : : British 85.6%

- Polish Competitive Game

I I
. Other Mutifood Culture 2% : : . Other Mutifood Culture14.4%
I I

______________________________________________________________________________________________________________

Source: Northamptonshire Residents' Ethnicity(% of total population) Census 2001 (ONS)
Northamptonshire Residents' Ethnicity(% of total population) Census 2011 (ONS)

41



tive A New Dish For The Town

CREATIVE ASSET

Crea

https://youtu.be/sCYu70HsCu4

42


https://youtu.be/sCYu70HsCu4

Creative Asset
The Juxtaposition of Tattoo & Food

43



PROGRAME RESEARCH
Food Is Social Cooking

Hot pot suitable for group dinner communication, has a strong social attributes. |

This dipping is my
favourite,and if
you add some this....

|

It's boiling

How do you
make your

dippings?

=

 |Let's start coking!

~ s

Which one do you
wanna try?
Are you dllergic to ...

When ordering

Start to cook.

it's done.

Don't forgot this one ‘ § I | | | I
£§

B ‘

Here you are.

This one | % RN . .. \
crr:i:;,ir:;!ls : =, 5? J Chee\'S\- Cheers! C\’\eers. CheerS! Cheers!
\ f.:"‘
7 : -
it d/
” oty
Y O
!
During eating Remind each other the food is done Enjoy

People choose hot pot consumption, one of the important reasons is that hot pot meal time is long, suitable for group dinner communication, has a strong social aftributes, and the meal process has the self-help to eat while
cooking, very "down to earth".

Yang Ou, ‘Research on Experience Marketing Strategy of A Chain Hot Pot Stores’ unpublished master thesis, Dalian Maritime University,2020, p. 36.

44



PROGRAME RESEARCH

Food Is Sacred Ritual g

Food As A Means Of Worship

Home Shrine

Iswarya Menon,” SCMS School of Technology & Management, Aluva’, The Investigator, An International Peer-Reviewed Journal of Multidisciplinary Explorations, 2.2 (2016),9-13 (p.11).
Kora, A.J. Leaves as dining plates, food wraps and food packing material: Importance of renewable resources in Indian culture. Bull Natl Res Cent 43, 205 (2019). https://doi.org/10.1186/542269-019-0231-6

"Food plays an important role in worship,and
the food offered to deities, in some cases
thought to bestow considerable religious merit,

purifying body, mind and spirit."

""Some Hindus offer cooked food or fruit to
a picture or idol of a deity before eating.
The idea is one should always eat with a
concentrated mind, after performing an
ablution; and after eating one should “duly
cleanse himself with water and sprinkle the
cavities of his head.”

Hindus believe food is not meant for pleasure,
but survival and strength and its consumption
always accompanied by a religious attitude,
so as to practice austerities and to gain self
control."" (Iswarya Menon2016).

""Meals served on banana leaf should be
eaten with hands by sitting on the floor, a
traditional way at marriages and ceremonial
banquets.

In some Tamil Nadu and Karnataka restaurants
it is mandatory to serve food on banana

leaves." (Kara AJ 2019).

45



PROGRAME RESEARCH

Food Is A C titive G
(o]0 S ompellve ame -

open ared

Polish "paczki":polish doughnuts

n £ ¢
Paczki-Eating Contest In Fat Thursday ‘
n e

""Although these luscious doughnuts are available year-round at Polish pastry shops,
they reign supreme on Thusty Czwartek (Fat Thursday), which begins the final fling
of the pre-Lenten karnawal of zapusty (Mardi Gras season). More paczki are sold on
that one day than at any other time of the year."

The clock counts down as the crowd goes wild. A row of competitors push toward the
finish line. It's not a bike race or a 5k. It's a paczki-eating contest.

gather together tension

Robert Strybel and Maria Strybel, Polish Heritage Cookery, (Hippocrene Books,1993), p. 670.
46



PROGRAM STUDY

Diagram of Spacial Requirement

Function & activty Minimum space requirement

Tattoo Area 4*3=12 sgm
Artist draw the tattoo on a costomer

049mm

1668m

900mm 559mm 600nm—
""" 17

A ' |

\ ! |

! |

~o | !
et 1 1200mm
“ ! I

Storage 5 sgm 'l
Various of cleaning products and < O N
materials,eg: dispsoable gloves, () == —

needles,disinfectant and tattoo ink
efc.

|
1[1200mm
|

,,,,,,,,,,

people eating together

300mm

ELVAVAS

Wiaiting Area 4 sgm
costomer waiting to get a tattoo

———WWilll ———
wuweg/

Public Dining Seating Area 6.47sgqm
flexible seating for a maximum of 6

F 5 & . Toilet 2.43 sqm




SCHEMATIC DEVELOPMENT

Sketches For Pop-up Restaurant
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SCHEMATIC DEVELOPMENT

Sketches For Pop-up Restaurant
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SCHEMATIC DEVELOPMENT

Sketches For Pop-up Restaurant
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Traditonal pattern

six seats & entwined Sturcture for support

Yurt Bag Sturcture line & shape
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SCHEMATIC DEVELOPMENT

Sketches For Pop-up Restaurant

: T push
|

symmetrical step:raise the level arcuation cavity

»-
YR T
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symmetrical close step:raise the level mirror wash hands

circulation

Entrance




SCHEMATIC DEVELOPMENT

Sketches For Pop-up Restaurant
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A1l AXONOMETRIC DRAWING
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PROFILE DRAWINGS

Proposal Ground Floor Plan

T 777 7 7 77 7 7 7 77 A

upP

1. reception | :
2. Chinese dining space
3. tattoo performance
é. Indian dining space
6

: quish dining space
toilet
S »  Circulation
Scale: 1:50
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PROFILE DRAWINGS

Section A-A'
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PROFILE DRAWINGS

Sections B-B'

0 Polish Dining Space e Indian Dining Space e Tattoo Area
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9 Chinese Dining Space
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USER EXPERIENCE
Storyboard

THE TOWN (S THE MENU

[
‘ABOUT OUR LOCAL

TATTOO SHOP
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USER EXPERIENCE
Storyboard

ABOUT OUR LOCAL

oy, W

€Y OsT,

\>~°$G‘ %b' Q

’,
rr o o
~

~
.
N

ABOUT OUR LOCAL

‘b @E
NORTHAMPTONSHIRE

QPR PR,
<

oo HAMPTC

ﬁ%&\ @gﬁ“@m@k

[~ - ~

’ e N > -7 - 4

/’ Ve -
S,

re e

59



USER EXPERIENCE
Storyboard

LOCAL
PRDDUCE
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USER EXPERIENCE

Storyboard

TATTOO SHOP
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USER EXPERIENCE
Storyboard
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USER EXPERIENCE
Storyboard
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MATERIAL COMPOSITIONS

Stainless Steel Mental

Honeycomb Filling
Indian Style Rug

Bamboo Veneer

Mirror
Oak
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INSTALL DETAILS
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CHI XU

2020 - 2021

B
|

69



